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Learning from Our Past, Facing Challenges, and Striving Towards Success  
 

When Smith Corona re-emerged in 2010 few people noticed. The company had fallen on 
hard-times, it had twice declared bankruptcy, had been considerably reduced in size, and had 
lost its primary product line. Things looked bleak and the popular perception was that the 
company no longer existed. For many companies the challenges Smith Corona faced would be 
seen as insurmountable and they would have shuttered the operation for good, but Smith 
Corona is not your average company. In fact, for Smith Corona, its past adversity had often led 
to positive change and growth, and giving up was never an option.  

The story of Smith Corona, the four brothers who founded it way back in 1887, and their 
fantastic journey, which led to their company’s domination of the typewriter industry illustrates 
this pattern. The problem is that recently the story of Smith Corona is centered on its decline in 
the 1980s and its bankruptcies in 1995 and 2000. However, if one looks beyond these recent 
struggles, one sees that this particular company has historically been a master at creating 
innovative products, responding to adversity, and reinventing itself.  

Smith Corona’s pedigree is that of a strong and durable brand, a company that had once 
been inextricably linked to the drive to make American-made products of the highest quality. 
Leading up to its bankruptcies the company had strayed from these ideals, had lost its way, and 
it suffered as a result. The company’s struggles of the late 20th Century were not the only time 
that the company had been on the verge of financial ruin.  Actually, a similar instance had 
occurred way back in 1933, in the midst of the Great Depression. As the Roaring Twenties came 
to a close, Smith Corona had lost its way, and forgotten its roots. All of its original founding 
fathers had retired or passed away and the company was flailing and in danger of collapse.  

Luckily, Hurlbut William Smith, or H.W., as he was commonly known, saw the lack of 
direction and chose to respond. H.W. risked his fortune to rescue the company that he and his 
brothers had founded and worked so hard to make an industry leader. He cut the fat, dispensed 
with unnecessary or lavish spending by company executives, and re-established Smith Corona’s 
identity as the producer of the finest typewriters on the market. Under his leadership, the 
company weathered the Depression, supplied the United States war effort with a variety of 
critical products, and successfully transitioned back to producing typewriters at the close of the 
war. Even after accomplishing all of this, H.W. was not finished. Before he retired in 1951, he 
made sure that the company remained not just the industry standard, but that it led by example 
and remained the great innovative force in writing machine technology. 

Here in 2012, Smith Corona again prepares to blaze a new path towards prosperity. In a 
manner befitting the legacy of its founders, Smith Corona continues to revolutionize the way 
people put ink on paper. Our high-quality, competitively priced thermal label and thermal 
ribbon products are a testament to the can-do, never give up attitude that we learned from our 
founders. Open to new ideas, seeking unexplored opportunities, producing innovative products 
of the highest quality, and keeping prices affordable for our customers. That’s the Smith Corona 
way. We learned a great deal from our founders and would like to share their story with you. 
Hopefully, the inspiring exploits of the Smith brothers will encourage you to never give up and 
to fight hard for success.  
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Long Before the Waltons of Arkansas There Were the Smiths of New York  

Risk-taking and innovative thinking were the two primary impulses driving the 

American industrial revolution of the late 19th century. This was the era of invention, with rapid 

technological change spearheaded by the likes of Thomas Edison and Henry Ford. Along with 

this great technological change came, vast social change and enormous wealth, in 1850, there 

were nineteen millionaires in the United States, by the turn of the century, there were over four 

thousand.1 Despite this increase, when one considers that the United States had a population of 

over seventy-six million people in 1900, the fact that there were still only four thousand 

millionaires, means that it remained a very exclusive club. To put this in perspective, the 

percentage of Americans with over one million dollars in 1900 was 0.0053% of the American 

population. With this in mind, the idea that five brothers operating within the same two 

industries could become millionaires is quite impressive. Long before the Walton family and 

right alongside the Edisons, and Fords, and Rockefellers of the financial world were the Smith 

brothers, who amassed their enormous wealth through a combination of business ventures in 

the firearms and typewriter industries. 

Lewis Stevens Smith and his wife Eliza Ann Hurlbut Smith could not have known how 

incredibly successful their family would become when they welcomed their first child, Leroy 

Henry Smith, into the world in 1846 while living in Byron, Wisconsin. At the time Lewis Smith 

was not a wealthy man; he was most likely employed in the lumber industry in Wisconsin, and 

was several years removed from his most successful business ventures in New York State. 

However, the experience, and appreciation for hard work he gained in the lumber industry of a 

frontier state like Wisconsin, undoubtedly, served him well when the family moved back East. 

While still residing in Wisconsin, the family welcomed another child, their first daughter, Ellen 

Julia to the family in 1847. By 1850, the family had removed to Eliza’s hometown of Torrington, 

Connecticut, and in that year a second son Lyman Cornelius was born. While residing in 

Connecticut, the family welcomed two more children, Wilbert Lewis in 1852, and Adeline 

Frances in 1854. With five children in tow the family moved to New York where there family 

would be completed with the addition of one more daughter, Hattie Maria, born in 1856, and 

two more sons, Monroe Clayton, born in 1861, and Hurlbut William, born in 1865.  

 

                                                           
1
This figure is taken from a segment of the PBS documentary, The American Experience, titled “The Idle Rich.” 

Though the segment undoubtedly shows that some of the children of the wealthiest members of American society at 

the time had more leisure time and opportunity than their working class counterparts, the title is still a misnomer 

since it lumps the millionaires into the category “Idle.” The men who made the fortunes the children lived off of 

were anything but idle, and the common narrative of their careers dispels any mythical belief that earning their 

fortunes was an easy task.  

The American Experience.  http://www.pbs.org/wgbh/amex/1900/peopleevents/pande28.html Accessed on 10 July 

2012. 

http://www.pbs.org/wgbh/amex/1900/peopleevents/pande28.html
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With so many mouths to feed over the years, Lewis Stevens Smith had plenty of 

motivation to make a living. To that end, he channeled his energy, along with his prior 

experiences in Wisconsin, into a successful lumber business in Center Lisle, New York. His sons 

followed him into the business world, with Leroy joining him in the lumber trade, and Lyman, 

or L.C. as he was commonly known, setting off for New York to try his hand at operating a 

livestock commission. Leroy and his father continued forward successfully, but L.C.’s 

experiment did not fare as well.2 In 1875, after two years in New York City, L.C. abandoned the 

livestock business and moved to Syracuse, where like his father and elder brother, he entered 

the lumber business.  

 

Manufacturers of Fine Firearms: The Smiths and the Baker and Brown 

Guns  

Despite his lumber business enjoying some success, L.C. was not satisfied. You see, L.C. 

Smith was a forward thinking man and the old, established lumber industry did not hold the 

same allure for him as the rapidly-evolving mechanized world of the industrial revolution 

transforming the country around him. Chasing his desire to be a part of the mechanization of 

the United States, in 1877, L.C. and his older brother Leroy entered into business with an 

established firearms designer, William H. Baker, to form W.H. Baker & Co. Firearms were 

undergoing an enormous overhaul in the decade following the Civil War. Inventors, spurred on 

by new technologies developed during the war, were pushing the envelope on what was 

possible to construct. Breech-loading shotguns and rifles with cartridge rounds were replacing 

muzzle loading long guns and the industry was booming. To L.C. and Leroy Smith the firearms 

industry must have seemed ready-made for success. Over the next two years, the firm would 

produce Baker’s patented 3-barrel combination gun at their plant in Syracuse, NY. By 1879, the 

firm had $160,000 in annual sales and operations seemed to be running smoothly. Regardless of 

their success and despite outward appearances, turmoil had taken root behind the scenes, and, 

early in 1880, both William Baker and his own brother Leroy sold their interests in the company 

to L.C. A few years later, Baker, Leroy Smith, and George Livermore would pool their resources 

and form the Ithaca Gun Company, which would become a quite successful firm in its own 

right.3 

To many people losing your highly successful and renowned lead designer might seem 

like an insurmountable challenge, but to L.C. Smith it was just another change, and as his 

overall business career will illustrate L.C. Smith embraced change and often found that it led to 

even greater success. Change can be especially good if it does not involve any deficiency in the 

talent of the worker brought in to replace departing members of your staff. This would prove to 

                                                           
2
 Michael McIntosh, Best Guns: Revised and Updated Edition. (Camden, ME: Countrysport Press, 1999): 59. 

3
 Ibid, 60-61. 
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be the case when the recently departed William Baker’s position as lead designer was filled by 

an ambitious young man named Alexander Brown, who had begun working for the firm as a 

lathe operator in 1878. To merely call Alexander Brown a talented machinist would be an 

understatement and does not begin to describe all that Brown brought to the table at the newly 

renamed L.C. Smith Shotgun Company. To put it simply, Alexander Brown may have been one 

of the cleverest inventors of his time, which is quite a feat considering when he lived. As lead 

designer for L.C. Smith, Brown created a new line of breech-loading, hammer-style shotguns. 

Though similar to other shotguns of the era, including the company’s older Baker-designed 

guns, Brown’s designs had a number of technical improvements, and a sleek, modern look, 

which added to their desirability. Even with the success of his improvements, and in spite of the 

fact that hammer-style shotguns would be commonly produced into the 1930s, L.C. Smith and 

Alexander Brown knew they needed to change course again. Both men were innovative 

thinkers and since the latest trend in firearms production was towards a hammer-less action, it 

was agreed that Brown should develop a hammer-less shotgun for their company. In 1886, the 

first hammer-less Smith shotguns rolled out of the factory and like their predecessors this new 

line was well-received. L.C. Smith shotguns had become firmly established as a trusted and 

profitable brand. In his typical fashion, which tended to be counter-intuitive to others, it was at 

this time that L.C. Smith decided it was time for another change. This time the new change 

would launch Lyman Smith and his three younger brothers into the upper-echelon of American 

industrialists and forever etch the Smith name into American popular culture.4 

After Leroy Smith and William H. Baker sold their interest in the Syracuse firearms 

factory to L.C., his younger brothers joined the firm. Wilbert Lewis Smith worked closely with 

Alexander Brown and became an integral part of the operation. In fact, he and Brown shared an 

1886 patent for a safety catch for gun locks. Monroe Clayton Smith, who as a boy loved nothing 

more than a day in the woods with his shotgun, quickly rose to the position of lead road 

salesman for the L.C. Smith Shotgun Co. His ability to sell the firearms produced by the firm 

was complimented by his own ability with the weapons he wished to sell. By the end of their 

foray into shotgun manufacturing, Monroe was recognized as one of the premier trap-shooters 

in the United States.5 Even the youngest sibling Hurlbut William Smith became involved with 

the gun manufactory and he showed a talent for office work, which would serve him well in the 

brothers’ future business endeavors.6 One product, more than any other, would come to define 

these men’s lives, and in 1886, at the urging of their lead designer Alexander Brown, the Smith 

brothers decided to change direction yet again, and produced their first proto-type of what 

would become the Smith-Premier Typewriter.7 

                                                           
4
 Ibid, 63-64. 

5
 Rev. William M. Beauchamp, S.T.D., Past and Present of Syracuse and Onondaga County, New York: From 

Prehistoric Times to the Beginning of 1908, Vol. 2. (New York: The S.J. Clarke Publishing Co., 1908): 138. 
6
 Ibid, 292. 

7
 Ibid, 141. 
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Alexander Brown had become enamored with the typewriter in 1876, when at the 

Centennial Exposition in Philadelphia he had first seen one in action. The model that he saw 

that day could only write in capital letters and Brown felt that he could improve upon that 

design by creating a machine that could produce both upper and lower-case letters.8 Since every 

idea Brown had had to this point had been a home run for the Smiths, and since L.C. had a 

penchant for seeing how improvements to existing products could provide his firm a niche to 

fill, it is no surprise the company decided to allow Brown the chance to experiment with 

creating a new version of the typewriter. Once the proto-type was completed, the Smiths 

wasted no time and established the Smith-Premier Typewriter Company in 1887.  

At this point, L.C. and his brothers were faced with a tough decision. Should they focus 

all off their efforts on the typewriter, which to casual observers at the time was a glutted market 

with little chance of breaking in and turning a profit, or should they stick with the proven 

stability of their firearms operation? Almost as if he needed and relished the challenge, L.C. and 

his brothers chose to pursue the riskier course into the uncharted waters of the typewriter 

industry. To drum extra capital for their new venture and because it made good business sense, 

L.C. put his gun works up for sale in 1888. Not long after a former Remington Arms salesman, 

John Hunter, purchased the gun works, shipped all remaining product and machinery, and 

many of the employees to his new factory in Fulton, New York. The guns would still bear the 

name L.C. Smith, because the brand had such a devoted following, but the L.C. and his younger 

brothers were out of the gun business for good.9 No shortage of naysayers told the Smiths they 

were making a mistake, but they felt they knew better and were determined to produce 

typewriters despite their late entry into the industry. They could not have known how well 

their gamble was about to pay off.10 

 

 

 

 

 

 

 

                                                           
8
 Dr. William P. Tolley, Smith-Corona Typewriters and H.W. Smith. (New York: The Newcomen Society in North 

America, 1951): 13. 
9
 McIntosh, Best Guns, 66-67. 

10
 Beauchamp, Past and Present of Syracuse and Onondaga County, 142. 
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1873

• L.C. Smith opens a livestock commission business in New York City. It is 
an abject failure.

1875

• L.C. Smith moves to Syracuse to become a clerk after the failure of his 
livestock business.

1875

• L.C. Smith establishes a lumber business in Syracuse.  It is slightly more  
successful than his earlier livestock business. 

1877

• L. C. Smith and his older brother Leroy join forces with an established 
firearms designer, William H. Baker, to form W.H. Baker & Co. The firm 
produces Baker designed shotguns.

1877-
1878

• W.H. Baker & Co. produces a 3-barrel combination gun at their plant in 
Syracuse, NY.

1878

• W.H. Baker & Co. produces a 3-barrel combination gun at their plant in 
Syracuse, NY.

1879

• Production of the Baker Combination Gun is moved to a new facility in 
Syracuse. They also begin producing a double-barrel shotgun.

1880

• Leroy Smith and W. H. Baker leave the company. The two will later found 
the Ithaca Gun Company.

1880-
1888

• The newly renamed L.C. Smith Shotgun Company continues production of 
the Baker designed guns, and creates a new line of hammer-style shotguns 
designed by Alexander Brown. 

1884

• The most famous of the Alexander Brown designed hammer-style shotguns 
goes into production.

The Journey Begins: The L.C. Smith Shotgun Co. of Syracuse 
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1886

• The first hammerless-style L.C. Smith shotguns go into production.

1889

• Manufacturing rights for L.C. Smith shotguns are sold to the Hunter Arms 
Company.

1889-
1945

• Hunter Arms produces the L.C. Smith line of shotguns.

1945

• Hunter Arms sells manufacturing rights for the L. C. Smith shotguns to the 
Marlin Firearms Company.

1950

• Marlin halts production of shotguns licensed under the trade name “The 
L.C. Smith Gun Company Inc.”

1967

• Marlin reintroduces the line in limited production.

1972

• Marlin retires the L.C. Smith brand of shotguns.
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The Smiths Make Their Mark in the Typewriter Industry  

Having made a handsome profit from the sale of their firearms factory and the licensing 

of their brand name, L.C., and his brothers, along with Alexander Brown took the typewriter 

industry by storm. Their typewriter was the first and only machine capable of creating both 

upper and lower-case letters. The uniqueness of the Smith-Premier allowed them to fill a niche 

and become profitable almost overnight. Soon older, established manufacturers were 

scrambling to catch up with their radical new design. It is important to illustrate that at this 

time there was no uniformity or industry standards upon which all typewriters were based. 

There were as many kinds of typewriters as there were manufacturers, and even keyboard 

layouts had not yet been standardized. In this chaotic state, an idea took root amongst a number 

of the most successful typewriter manufacturers. The idea was to create a trust in order to 

standardize and to stabilize the industry. To this end, in 1893, Smith-Premier joined with 

Remington, Densmore, Yost, and Caligraph to form the Union Writing Machine Company, 

which would later change its name to the Union Typewriter Company.11  

From all indications, the Smiths initially resisted joining the combination with the other 

firms; however, L.C. was apparently able to negotiate an agreement favorable to his cause and 

so they joined up.12 At first glance, the idea of the “typewriter trust” seems like a good business 

move. The trust sought to bring a standardized keyboard to the marketplace and sought to set 

prices favorable to the firms involved. And for a decade this proved to be the case, but around 

the turn of the century firms outside of the trust began marketing “visible” writing machines.13 

Unlike the machines being produced by the members of Union these machines allowed the user 

to see what the machine recorded as they typed. Despite their best efforts to convince the other 

members of Union to allow them to begin production on a similar model, the Smiths were told 

they could not do so. Not being the sort to accept such a response, in 1903, L.C. Smith shocked 

the other members of Union by severing their ties with the combination and again striking out 

as an independent firm.14 

Having again gone against conventional wisdom, the Smith brothers found themselves 

having to reestablish themselves in an almost identical fashion to the switch from W.H. Baker 

and Co. to the L.C. Smith Shotgun Company. As had happened before, the Smiths again found 

themselves without a major collaborator and their lead designer, since Alexander Brown did 

not join in their defection. He instead remained with the Smith-Premier Typewriter Company 

which continued on as a subsidiary of the Union. Brown would later become its president.15 Just 

as he had after the defection of designer William Baker from his shotgun concern, L.C. Smith 

                                                           
11

 Will Davis, “The Union Typewriter Company.” http://www.willdavis.org/Union.html Accessed on 11 July 2012.  
12

 Beauchamp, Past and Present of Syracuse and Onondaga County, 142. 
13

 Davis, http://www.willdavis.org/Union.html Accessed on 11 July 2012. 
14

 Beauchamp, Past and Present of Syracuse and Onondaga County, 142. 
15

 Ibid, 915. 

http://www.willdavis.org/Union.html
http://www.willdavis.org/Union.html
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moved quickly to replace Alexander Brown. And as he had done before, Smith found himself a 

more than qualified replacement, this time in the person of Carl Gabrielson.  

Like Brown before him, Carl Gabrielson had been working with the Smiths before they 

elevated him to the role of their lead designer. The Swedish-born Gabrielson had been a 

designer for the Union and decided to defect with the Smiths. While L.C. and his brothers 

rushed to put together their new company, Gabrielson set to the task of designing their first 

product, a visible writing machine. In a hurry to begin production, the brothers quickly 

organized the new firm, named it the L.C. Smith & Brothers Typewriter Company, capitalized it 

with five million dollars and began construction of a new factory again to be located in 

Syracuse.16 Construction of the new factory seems to have been accomplished almost 

concurrently with production of the two models of their new machine as the first of the two 

machines to ship, the Model No. 2 with 84 characters, shipped to Toronto, Canada on 

November 24, 1904. The peculiarly tardy first of the new Model No. 1 typewriters followed 

close on the No. 2s heels as it shipped out to New York City on February 2, 1905.17  

The first Model No. 1, Serial No. 1 became a moderately famous machine as its service 

record was recalled in a speech praising H.W. Smith’s career delivered in 1951 by Dr. William P. 

Tolley. The first owner of the typewriter was The New York Herald, their reporters shared the 

machine, using it in shifts,  24/7 for the next eight years. The machine continued to be used by 

the newspaper for a total of eighteen years before it was traded in on a newer model in 1923. 

The machine’s accomplishments were not complete even after the workout it endured at the 

hands of the Herald’s reporters for Model No. 1, Serial No.1 resurfaced in Minneapolis in 1933. 

The very next year it was used as a marketing gimmick at the Business Show in New York City, 

where Norman Saksvig, a former world champion speed typist, used it as a display model upon 

which he typed sentences at up to 180 words a minute.18 By this time the machine was already 

29 years old, but betrayed no hint of its advanced age. Obviously, L.C. Smith typewriters were 

built to last. 

Returning to the first decade of the 20th Century, one can see that within a few years of 

abandoning the Smith-Premier Typewriter Company to the Union, the four brothers’ new 

company quickly reestablished them at the cutting edge of typewriter technology. Their new 

machines were the first to have a segment shift, they had an inbuilt tabulator, a two-color 

ribbon, a stencil cut-out, interchangeable platens, and their paper feed was lauded for its 

accuracy.19 Looking back with the benefit of hind-sight, these innovations might not seem all 

that ground-breaking, especially in our high-speed age of computers, but at the time these were 

cutting-edge advancements, and truly laid the foundation for our modern writing machines. 

                                                           
16

 Beauchamp, Past and Present of Syracuse and Onondaga County, 142. 
17

 Tolley, Smith-Corona Typewriters, 13-14. 
18

 Ibid. 
19

 Ibid, 14. 
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This forward-style thinking, this innovative spirit, this is what allowed the L.C. Smith & 

Brothers Typewriter Company to explode over the course of the first decade of the 20th Century. 

At this time, as the four brothers were not only the sole stockholders for the firm, but they were 

also the entire board of directors, decisions were made rapidly and the company moved 

forward with minimal restraint. Additionally, each brother held a position of power within the 

company. L.C. Smith acted as the company president, Wilbert Lewis was vice president and 

oversaw all aspects of the manufacturing branch, Monroe Clayton was the company’s secretary 

and in charge of its national sales force, and H.W. was treasurer tasked with accounting for all 

of the company’s business transactions.20 

In addition to their mechanical innovations, the firm also showcased its originality in the 

form of its modern network of branch houses and certified dealerships across the United States 

and around the globe. Under the direction of Monroe Clayton Smith these branch houses were 

elaborately appointed in an attempt “to exemplify a business and a product that is designed to 

command the satisfied approval, and to gain and hold the confidence of the typewriter-using 

public.”21 This vast array of salesmen and branch houses would remain a hallmark of the 

corporation as it grew and gained market share over the next several decades. 

 

Loss and Change: The Biological Family Shrinks as the Business Family 

Grows  

The first decade of the 20th Century was a time of growth for the new L.C. Smith & 

Brothers Typewriter Company, and much like the seasons of the year, this spring-like period 

followed a winter of loss. In addition to the frustrations that led the brothers to leave the Union, 

they also suffered losses on a personal level. Their parents, Lewis Stevens Smith and Eliza Ann 

Hurlbut Smith had both recently passed away. First to pass was their mother in 1896, and then 

their father in 1899. These deaths, though sad, were not nearly as surprising as the unexpected 

deaths of their elder brother Leroy in 1902 and their eldest sister Ellen Julia Livermore in 1905. 

Since splitting with the brothers in 1880, Leroy had enjoyed success of his own as a founding 

member of the highly successful Ithaca Gun Company where he worked until his death 

alongside Ellen Julia’s husband George Livermore, who cofounded the company and operated 

it for several more years. In addition to his business concerns, Leroy had become a major player 

in the Republican Party in New York. He had run for mayor of Ithaca, and although he lost, his 

son would later mount a successful campaign for the office. He rubbed shoulders with party 

                                                           
20

 Beauchamp, Past and Present of Syracuse and Onondaga County, 143. 
21

 Ibid. 
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stalwarts like then New York Governor Teddy Roosevelt, and remained active in party affairs 

until his death.22 

With their biological family reduced in number, the four remaining brothers filled the 

void with a flurry of activity within their ever-expanding business family, and their family of 

business interests. To only associate the Smith brothers with their typewriter firm at this time 

would be a gross underrepresentation of their business efforts. In addition to their typewriter 

firm, L.C. also found time to be the president of the United States Transportation Company, the 

L.C. Smith Transit Company, the Hudson Portland Cement Company, the Rochester-Syracuse 

Eastern Railway Company, the YMCA of Syracuse and the National Bank of Syracuse. If that 

were not enough, L.C. also was a trustee at Syracuse University, chairman of the managing 

directors of Halcomb Steel Company, and treasurer of the Toledo Shipbuilding Company.23 L.C. 

was not the only one of his brothers to have so many diverse interests. Wilbert also maintained 

a wide-range of positions within different companies during this period. These positions 

included vice president of the Syracuse Trust Company and the L.C. Smith Transit Company, 

director of the Globe Navigation Company, co-owner of the Smith-Lee Company that 

manufactured sanitary caps for milk and cream bottles, a director with the National bank of 

Syracuse, and with his brother L.C. and nephew Burns Lyman Smith he owned significant 

amounts of real estate in Seattle, Washington.24  

Monroe Clayton Smith had fewer outside business interests than his elder brothers, but 

he too became a co-owner of the Smith-Lee Company, and the president of the Skahen Steel 

Company.25 Last but not least were the additional exploits of the youngest brother H.W., who 

would later become as vital to the family businesses as L.C. himself, held a number of positions 

at this time as well. A natural in terms of office management, H.W. was treasurer of the United 

States Transportation Company, the L.C. Smith Transit Company, and the Skahen Steel 

Company. H.W. was president of the Austen Manufacturing Company, a perfume 

manufacturer; secretary of the Amphion Company, which made player pianos; co-owner of the 

Smith-Lee Company; a director of the National Bank of Syracuse, the Syracuse Athletic 

Governing Board, and the Syracuse Chamber of Commerce; and a trustee at the Hospital of the 

Good Shepherd. And if he did not have enough obligations, H.W. also was president of the 

Automobile Club of Syracuse and the New York State Sportsman’s Association, and a trustee 

for the Society for the Prevention of Cruelty to Animals.26   

Unfortunately, for some, leading lives with enough activities for a dozen people can lead 

to health concerns and exhaustion. In October 1910, L.C. Smith’s exceptionally concentrated 

                                                           
22

 “Governor Roosevelt’s Speech,” Ithaca Daily News. (Monday, October 29, 1900): p. 8, column 1. 
23

 Beauchamp, Past and Present of Syracuse and Onondaga County, 8. 
24

 Beauchamp, Past and Present of Syracuse and Onondaga County, 335. 
25

 Ibid, 141. 
26

 Ibid, 292-295. 
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lifestyle caught up with him. Early Saturday morning October 29, L.C. Smith was stricken with 

a cerebral hemorrhage. Though his strong constitution would allow him to fight for his life over 

the course of the next eight days, complications arose and he died on the night of November 5, 

1910. Lyman Cornelius Smith was only sixty years old.27  

After Lyman’s death, the management of L.C. Smith & Brothers Typewriter Company 

experienced a power shift. In a hereditary fashion, Wilbert Lewis Smith stepped in as president, 

Monroe Clayton Smith shifted into the vice presidency, and H.W. increased his duties as both 

secretary and treasurer of the company. In January 1912, another of the Smith brothers 

succumbed to their hectic and overwhelming lifestyle. This time it was Monroe Clayton Smith 

who fell ill, suffering a nervous breakdown from which he would never recover. Monroe died 

two and a half years later on July 24, 1914.28  

 

Mergers, Acquisitions, a New Name, and a Changing of the Guard: 1914-

1933  

Despite the loss of its namesake and another of its founding members the remaining 

brothers pushed forward at their usual rapid pace. Meanwhile, during this same period, 

another typewriter firm from the area was also making quite a name for itself as a producer of 

popular portable typewriters. At this time most firms, like L.C. Smith, were producing large, 

sturdy office typewriters. One major exception to this was the Standard Typewriter Company. 

The company started out as the Rose Typewriter Company in 1906, but when inventor Frank 

Rose sold the rights to his “folding” visible writing typewriter in 1909 to Benn Conger and C.F. 

Brown a new factory was built in Groton, NY and the new firm was named the Standard 

Typewriter Company. This name would not last long. In 1914, Conger and Brown renamed 

their company, calling it the Corona Typewriter Company, based on the success of their new 

typewriter model of the same name.29 Corona expanded rapidly during the years leading up to 

the First World War. Their most sought after unit was the Corona Model No. 3, a lightweight 

portable, with a platen that folded over the keyboard for easy storage. This machine became an 

even greater success when correspondents and journalists covering the conflict in Europe found 

it to be the most convenient and reliable typewriter for their job. The Corona Model No. 3 could 

go anywhere and based on advertisements from the era it did, including the Arctic, the 

Amazon, and across Africa with Teddy Roosevelt.30  

                                                           
27

 “L.C. Smith Dead,” The Syracuse Herald. (Sunday, November 6, 1910): p. 1, column 1. 
28

 “Monroe Smith, Long Ill, Dies,” The Post Standard, Syracuse. NY (Saturday, July 25, 1914): p. 1, column 2. 
29

 Information on the Standard Typewriting company comes from an article titled, “A Brief History of the 

Typewriter and Smith-Corona,” this article seems to have been a part of a company marketing pamphlet produced 

by SCM in 1982, p. 8. 
30

 The advertising poster was part of a marketing campaign for The Lost World, a film released in 1925. 
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            The Corona Typewriter Company’s success did not go unnoticed within the industry. 

The L.C. Smith & Brothers Typewriter Company was one such company that took notice. At 

that time, L.C. Smith did not produce any portable typewriters. The only machines they had 

been producing were the larger office-style machines. In what they had thought would be their 

final years with the company, Wilbert and H.W. Smith began the process of merging with the 

Corona Typewriter Company. Before he retired from his role as President of the company in 

1924, Wilbert Smith must have felt that the company’s future was secure. H.W. stayed on until 

the merger with Corona was complete in 1926, but like his elder brother before him, he too felt 

comfortable enough with the company’s situation to retire from active management of the 

corporation.31 With the exit of the final two Smith brothers from active management of the 

company, it is fitting that upon completion of their friendly merger with Corona, the newly 

formed company’s name was changed to L.C. Smith and Corona Typewriters, Inc. The brothers’ 

role in the company had ended, or had it? 

            Until 1933, the remaining Smith brothers, Wilbert and H.W. did step away from L.C. 

Smith and Corona Typewriter Company. Neither of the men actually retired, both still had 

interests in several companies, and even remained on L.C. Smith and Corona’s Board of 

Directors, but they did not interfere with the actions of the company’s current President Fowler 

Manning. They even stood by when the decision was made to move the company headquarters 

to New York City. However, in 1933 H.W. had seen enough. The company he and his brothers 

had built into the industry leader was floundering. Sales were plummeting and management 

seemed to have no answers. Despite being warned by his friends and business associates not to 

get involved, H.W. had no ambition to see his family business fail. He returned to the 

corporation and was elected President at the age sixty-eight. Wilbert Lewis Smith remained on 

the company Board of Directors until his death in 1937, but for most of the fight to save L.C. 

Smith and Corona Typewriters, the heavy lifting would be done by H.W., the youngest of the 

Smith brothers. Risking his entire fortune, at a time when the American economy was grinding 

to a halt, H.W. Smith dug in for a no-holds barred battle to save his family business.32  
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Finding Strength in Your Workforce: H.W. Smith and the Blueprint for 

Success 

            Usually salvaging a company that is hemorrhaging money involves ruthlessly cutting 

personnel and liquidating company assets. This was simply not H.W. Smith’s way. Instead, 

H.W. took a hands-on approach to salvaging his family business. His first order of business was 

moving the company headquarters back to Syracuse from New York City. H.W. knew that a 

company’s strength is a combination of its leadership and its workforce. In order to move a 

company forward all of its parts have to perform in unison, they need to be on the same page, 

they need to be in contact with each other. More than anything, they need to develop a sense of 

mutual respect and that is precisely what H.W. Smith intended to do. He got to know his 

workforce; he ate with them in the company cafeteria, bowled with them in the Recreation Hall, 

shared their worries and their needs, and most importantly inspired them to love L.C. Smith 

and Corona Typewriter Company as much as he did. H.W.’s talent was for instilling pride in his 

workforce, which led to efficiency and pride in their production, which in turn led to the 

creation of products of the highest quality.33  

            Under H.W. Smith, L.C. Smith and Corona Typewriters not only survived the Great 

Depression, they grew, and expanded. During the Second World War, the company did its part 

to support the war effort. Among the numerous products they produced were bomb fuses, 

M1903-A3 bolt-action rifles, M-209 Hagelin-style portable cipher machines, and possibly most 

importantly, they produced typewriters. L.C. Smith and Corona typewriters helped to drive the 

war effort by allowing for the convenient and rapid transference of critical information between 

and within the Allied nations. As a result of a critical shortage of typewriters in 1943, L.C. Smith 

and Corona reduced its production of other war materials, because the U.S. Government 

needed them to go back to doing what they did best. Before the war ended L.C. Smith and 

Corona Typewriters had produced over sixty-four million pieces of critical war materials for the 

U.S. Army Ordnance Department and other manufacturers of war goods.34 

            Following the war, H.W. Smith continued to ably lead L.C. Smith and Corona 

Typewriters on its road to prosperity. In 1946, the company changed its name to the simple and 

trusted, Smith-Corona that has carried on to this day. Before he passed away in 1951, H.W. 

Smith made one more attempt to insure prosperity and to provide security for his workforce, by 

instituting a comprehensive retirement plan for all of his company’s employees reaching the age 

of sixty-five. This was quite an impressive feat since the company workforce had now grown to 

some 5000 employees.35 

 

                                                           
33
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34
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 Ibid, 16, 22. 



 
 

www.smithcorona.com |    Page  
18  

 
 

Smith Corona: Turning Adversity into Innovation and Creating Ongoing Success 2012 

 

 Our Smith Corona Legacy Moving Forward      

            Smith Corona again finds itself on the cusp of exciting change and opportunity. Having 

now entered the world of thermal labels and thermal ribbon manufacturing Smith Corona seeks 

to complete its phoenix-like resurgence and return to its former place of prominence amongst 

American manufacturers. Embracing the methods and innovative ways of our founders, Smith 

Corona has refocused its efforts on becoming the industry standard in the production of the 

highest quality thermal label products on the market. We’re well on our way to this goal and 

the future is wide open. Just like when the Smith brothers were faced with adversity, and they 

saw opportunity, Smith Corona’s leaders, having weathered the storm of the decline of the 

typewriter industry, have responded and sought new business opportunity. Harnessing the 

never give up, Horatio Alger-like attitudes that defined our past accomplishments, the company 

leveraged its experience in the typewriter ribbon industry and is again poised for success. We 

hope you enjoyed this look back into the over one hundred year history of this company, and 

look forward to sharing the next one hundred years with you.   
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1887

•L.C., Wilbert L., Monroe C., and H.W. Smith form the Smith Premier Typewriter 
Company.

1893

•Smith Premier merged with Remington, Caligraph, and Densmore to form the Union 
Typewriter Company. This trust brought together a number of the top typewriter 
producers in the United States. The combination seeks to fix prices and standardize the 
industry.

1895

•Underwood introduces a “writing-in-sight” machine. The Smiths attempted to 
convince the other members of the Union Typewriter Company to produce a 
similar machine, but were unable to do so.

1903

•(January 27) The Smith brothers leave the Union and incorporate as L.C. Smith 
and Brothers Typewriter Company.

1904

•(November 24) The first new typewriter produced by L.C. Smith Brothers 
Typewriter Company, “Model No. 2,” is shipped out.

1905

•(February 2) The first “Model No. 1” typewriter is shipped out. Sold to the New York Herald it 
operated 24-7 for the next 8 years before it was traded in for a newer model. It resurfaced in 1934, 
when it was used at a trade show by Norman Saksvig, a champion speed-typist, to type a sentence at 
a rate of 180 words a minute.

1906

•The Rose Typewriter Company is founded. It will later be bought by the men 
who formed the Standard Typewriter Company.

1909

•The Standard Typewriter Company begins production of portable typewriters.

1910

•L.C. Smith passes away.

1910

•Wilbert Lewis Smith takes over as President of the company. Monroe becomes 
Vice President and H.W.  becomes Secretary in addition to his role as Treasurer.

Putting Ink on Paper: Smith Corona Through the Years 
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  1914

•Standard Typewriter Company changes its name to the Corona Typewriter 
Company to capitalize on the popularity of its best-selling model.

1914

•Monroe Clayton Smith passes away.

1924

• Wilbert Lewis Smith retires as President of the firm.

1926

•H.W. Smith retires from active management of the firm.

1926

•L.C. Smith and Corona Typewriters, Inc. forms when the two firms complete a 
friendly merger.

1927

•L.C. Smith and Corona acquires the Portable Adding Machine Company.

1928

•The company acquired Miller-Bryant-Pierce, a producer of inked ribbons and 
carbon paper.

1929

•Company headquarters are moved to New York City.

1933

•H.W. Smith returns to rally the company which had fallen on hard times as the 
Great Depression disrupted sales.

1933

•Company headquarters is moved back to Syracuse.
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1958

•Smith-Corona merged with Marchant Calculator Company. The company is named 
Smith-Corona Marchant

1958

•Smith-Corona Marchant purchases British Typewriters, Ltd.

1960

•Power carriage return was introduced on the Smith-Corona portable electric typewriter.

1960

•Smith-Corona Marchant consolidates production at a new state-of-the-art facility in 
Cortland, New York.

1962

•Name changed to SCM Corporation and company headquarters returns to New York 
City.

1966

•SCM acquires Proctor-Silex.

1967

•SCM also acquires the Glidden Company, Durkee Foods, and the Allied Paper Company. 
The intention, it seems, was a protectionist maneuver to create a company too large to be 
easily acquired by the other rapidly expanding corporations of the era.

1973

•Introduced the Coronamatic Cartridge. This self-contained cartridge revolutionized 
ribbon changes by allowing users to execute a ribbon change without touching any part of 
the inked ribbon.

1973

•SCM opens a manufacturing facility in Singapore.

1974

•The company began its ill-fated lawsuit against Brother Industries, Ltd. SCM accused the 
Japanese company of dumping, inferior typewriters on the American market.
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1974

•SCM reaches its peak employment level. In that year the corporation employed 5,300 
people. 4,000 of these were employed in their manufacturing facility in Cortland, NY 
with the remainder working at their facility in Singapore.

1976

•SCM opens a research and development lab in Danbury, Connecticut. This lab 
focused on the production of electronic typewriters and would be responsible for the 
Typetronic and Ultrasonic Typewriters.

1980

•The Typetronic Electronic Typewriter is introduced.

1982

•The Typetronic II and Ultrasonic office and portable typewriters are released. These 
machines were “sound driven” using sound waves to replace hundreds of mechanical 
parts.

1982

•The TP-1 daisy-wheel printer is introduced.

1986

•In a hostile takeover, Hanson PLC acquired SCM Corporation.

1989

•Smith Corona produces the world’s first lap-top word processor named the PWP 270 
LT.

1990

•Smith Corona forms an alliance with Acer, a Taiwanese computer manufacturer. The goal of 
the alliance is to help SC break into the personal computer market and to help Acer gain a 
foothold in the United States. The machines are branded “Smith Corona by Acer.”

1991

•Introduced the Simply Smart PC line of personal computers for first-time users.

1992

•Acer and Smith Corona end their alliance.
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1992

•Smith Corona introduced the top-of-the-line word processor, the PC 340. The PC 
340 came equipped with SC’s PWP Word Processing software and Microsoft 
Windows.

1992

•Smith Corona ends production in the United States. In a cost-saving gamble 
manufacturing operations are moved to Mexico.

1994

•Smith Corona ends its 20-year court battle with Brother Industries, Ltd. The closure of all 
of SC’s manufacturing facilities in the United States allowed Brother Industries, which 
had opened a manufacturing facility in the United States, to counter-sue and leverage 
Smith Corona into settling their trade litigation. 

1995

•(July 5) Smith-Corona declares bankruptcy for the first time.

1997

•Smith Corona emerges from its first bankruptcy. The company attempted to 
rebound with an expanded selection of home office supplies. It had limited 
success.

2000

•Smith Corona again files for bankruptcy and is acquired by Pubco Corporation of 
Cleveland, Ohio. 

2010

•Smith Corona triumphantly returns to the marketplace. Continuing its 100+ year 
history of putting ink on paper Smith Corona enters the thermal label and ribbon 
market.

2012

•Smith Corona expands its operations and begins offering a full-line of cutting-
edge thermal labels and themal ribbons. 
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